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Sales Performance Baby and Child Care Products
Selected Countries

*Forecast

600,00 With approx. 487.3
million EUR in 2019, the
highest annual turnover
500,00 K T—— with baby and child care
products is generated in
the UK. However, the

400,00 France general market
! —e - :
— \ — development trend is
declining or stagnating.
Germany 9 9 9
300,00 France, Russia and

Germany will be
approaching a similar
200,00 turnover level of approx.
370 millon EUR within

Retail Value of Baby and Child Care Products (total) in million EUR

Poland
the next years.

100,00 :
Further market growth is
expected in Germany and
Poland in the near future.

0,00
2016 2017 2018 2019 2020%  2021*  2022*  2023*
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Baby and Child Care Sales by Subcategory
Western / Eastern Europe

Wet wipes represent the largest sub-category, both in Western and Eastern Europe, followed
by baby- and child-specific skin care.

While currently comparatively small, the sub-category of medicated baby and child care
products is expected to show the highest growth rates* in the next years in both regions.

WESTERN EUROPE: Revenues from Baby and Child Care Products by

Subcategory

Trade value (RSP) —in million USD as of 2019
Baby and Child-specific Hair Car...

[ | 287,8
Baby and Child-specific Skin Car...

| 4774
Baby and Child-specific Sun Care

| 321,3
Baby and Child-specific Toiletri...

| 445,0
Baby Wipes
| 1.255,4
Medicated Baby and Child-specifi...

| 57,5
Nappy (Diaper) Rash Treatments

[ ] 275,6
BABY AND CHILD-SPECIFIC 3.119,8
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WESTERN EUROPE: Revenues from Baby and Child Care Products by

Subcategory

Trade value (RSP) — in million USD as of 2019
Baby and Child-specific Hair Car...

| 112,9
Baby and Child-specific Skin Car...
| 198,5
Baby and Child-specific Sun Care

L 37,4
Baby and Child-specific Toiletri...

| 138,8
Baby Wipes
| 362,9
Medicated Baby and Child-specifi...

| 7,8
Nappy (Diaper) Rash Treatments

] 112,1
BABY AND CHILD-SPECIFIC 970,4

PRODUCTS
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Source: Euromonitor International
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Baby and Child Care Sales by Subcategory
Focus on Germany, 2015-2023 (incl. Forecast)

*Forecast
300

M Hair Care
m Skin Care (general)
@ Sun Care

M Bath & Shower

B Medical Skincare
500 B Nappy (Diaper) Rash Treatments
Total revenues from baby and child
150 care products across the various
sub-categories grew by 3% in 2019
to reach approx. 358 million EUR.
10 Further value growth is expected
in the coming years, driven largely
- by rising average unit prices.
Parents in Germany want high-quality
products for their little ones and
00 are therefore willing to spend more.

2015 2016 2017 2018 2019 2020*  2021* 2022* 2023*

250

Retail Value in million EUR in Germany

Source: Euromonitor International Bell Flavors & Fragrances | 6



Leading International Baby and Child Care Brands
Western / Eastern Europe

WESTERN EUROPE: Brand Shares of Baby- and Child-specific Products EASTERN EUROPE: Brand Shares of Baby- and Child-specific Products
% Share based on Retail Value (RSP) 2019 % Share based on Retail Value (RSP) 2019
Johnson's Baby ] 9.7% v Johnson's Baby | 105% VWV
Pampers | 7.8% v Pampers | 6.0% v
Mustela [ 4.0% A Nivea Baby | 4.2% A
Penaten [ ] 3.6% A Bepanthen/Bepanthol [ | 3.7% v
Nivea Baby [ ] 2.8% v Aura [ | 2.4% A
Bepanthen/Bepanthol [ | 2.5% A Pamperino [ | 2.1% A
Dodot [ ] 2.2% A Blbchen [ | 1.8% v
Huggies [ ] 2.0% v Bambino [ | 1.6% A
Biibchen [ | 1.9% A Huggies [ | 1.5% v
Nivea Sun [ | 1.6% A Ushasty Nyan [ | 1.3% v
Isdin [ | 1.3% A Meoe Solnyshko [ | 1.3% A
Garnier Ambre Solaire Ki... | 1.3% A D-Panthenolum [ | 1.2% A
Mixa Bébé [ | 1.2% v Sudocrem [ | 1.2% A
Weleda [ | 1.1% A Cleanic [ | 1.2% A
Childs Farm [ | 1.0% A Happy Moments [ | 0.8% A
Zwitsal [ ] 1.0% v Bella Baby Delfi [ | 0.8% A
Sudocrem [ | 0.9% A Mustela 1 0.7% A
Natusan Baby [ | 0.8% v Linomag 1 0.7% A
Other Private Label ] 18.2% A Other Private Label | 123% A
Others I 351% v Others T 445% v
5-year trend: A increasing share WV decreasing share

Source: Euromonitor International Bell Flavors & Fragrances | 7



Leading Companies for Baby and Child Care Products

Focus on Germany

Four categories of top 10
companies:

1. International Corporations
(Johnson & Johnson, Nestlé,
Procter & Gamble)

European Baby Product
Manufacturer
(HiPP)

Retail Chains, incl.
Drugstores
(dm, Rossmann, Aldi, Lidl)

Natural Cosmetics
Manufacturers
(Weleda, Laverana)

Total Private Label Share: 29.8%
(Retail Chains + Other Private Label)

Source: Euromonitor International

RETAIL CHAINS

Company Shares of Baby and Child-specific Products in Germany

% Share (NBQ) - Retail Value RSP - 2019

Johnson & Johnson GmbH I 20.1% V¥
Mestlé Deutschland AG ] 15.0% v
Procter & Gamble Germany... ] 6.6% v
Hipp GmbH & Co Vertrieb ... | 4.7% A
dm-Drogerie Markt GmbH &... [ ] 4.4% A
Dirk Rossmann GmbH | 4.1% A
Weleda AG | 3.9% A
Aldi Einkauf GmbH & Co o... | 3.1% v
Lidl stiftung & Co KG | 2.0% v
Laverana GmbH & Co KG ] 1.9% A
Bayer Vital GmbH [ | 1.6% A
Sebapharma GmbH & Co KG [ ] 1.5% A
Kimberly-Clark GmbH [ | 1.0% v
Beiersdorf AG | 1.0% A
Dr Hobein (Nachf) GmbH | 0.9% A
Mann & Schréder GmbH [ | 0.9% A
Irish Breeze UC [ | 0.9% A
L'Oréal Deutschland GmbH [ | 0.8% A
Other Private Label e 16.2% V¥
Others | 9.6% A
5-year trend: A increasing share W decreasing share
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Leading Brands for Baby and Child Care Products
Focus on Germany

Brand Shares of Baby and Child-specific Products in Germany
% Share (LBN) - Retail Value RSP - 2019
Penaten e 201% Vv
EE & Biibchen | 150% WV
‘\ = N ' k - ampers 6%
ELH_ I EW continues to be e — e v
: 3 Hipp ] 4.7% A
Germany's best-selling brand. o [(eemaem — A
High brand awareness and loyalty = | babylove — 0% A
: o T
helps Johnson & Johnson's traditional V| weleds e 1 A
skin care brand to dominate 1/5 of E Mamiz — 3% W
ien [ ] .0% v
the market. However, the 5-year il - “j N
Lavera 1.9%
trend of the brand’s market share N - e
is decreasing. Huggies = Lo% ¥
Eubos [ ] 0.9% A
Sebamed [ | 0.9% v
Alongside established international Waterwipes O 0s% A
brands, some German retail brands La Roche-Posay u 0.7% A
are among the top 10. R . oA
Rossmann [ | 0.6% A
Retail and private label brands Other Private Label 62% ¥
account for a combined market Others E— 13% A
share of 30%.
5-yeartrend: A increasing share W decreasing share

Source: Euromonitor International Bell Flavors & Fragrances | 9
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General Product Trends for Baby Care - Focus on Germany

1. Positive market development thanks to rising unit prices
—> consumers look for high-quality products, and are therefore willing to spend more on

premium products for babies/children under 2 years of age

2. Retail brands have a strong market position, esp. dm babylove and Rossmann Babydream

=> high consumer trust in quality and safety of the products; good price-performance ratio
3. Trend towards certified natural and organic cosmetics, esp. Weleda und Lavera /

4. Medicated skin care / dermocosmetics are in demand
- e.g. Sebamed, La Roche-Posay, Eucerin with single with individual products

or whole product lines specifically for babies

5. Official seals confirm products' safety and skin-friendliness

—> e.g. Allergy Certified or Dermatest

6. "Extra/Ultra Sensitive" claim found increasingly on products

Sources: Euromonitor International + own market research Bell Flavors & Fragrances | 11



Typical Baby Care Scents in Germany

‘\
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N A \
‘ Typical Baby Care Scents - Soft and Cosmetic i \\\‘\\
' —> many fragrances are rather non-specific, ranging from soft and subtle e
g = to creamy and cosmetic olfactory profiles (e.g. "sweet cotton") \
_PNN " AN Fragrances Inspired by Plants that Are Common for Baby Care
4‘ ; . ., > chamomile, marigold/calendula, (sweet) almond, lavender (good night baths)
//' / ‘ ,/ and sometimes also fruity notes (e.g. apple) can be found in market products

4 7’ =
~ r
- L /5/-'.
g - ]
) = /'{
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Source: Euromonitor International; own market research Bell Flavors & Fragrances | 12



Top Fragrances Claimed on New Products 2018-2020

WHOLE OF EUROPE

120

100

80

Most Frequently Claimed Fragrances on New
Products in the Baby Care Segment 2018-2020
(excl. unscented und "not specified")

GERMANY

25

20

Most Frequently Claimed Fragrances on New
Products in the Baby Care Segment 2018-2020
(excl. unscented und "not specified")
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Medical Skin Care for Babies — Market Examples

Jitig |
w 5 i ““: ’ o
¢ Y, oe® \ By
s - PE}

Eucerin
Eucerin

— WASH &
i oo s SHAMPOO,
— 0.
A 0

u
rzimscye HAuTeRigGe

LOTION ] i @ 2in 1 tear-iree formula LOTION
3 ‘
(@ . E u Ce r I n it Calendula
< — odeasantt
2! e el R
und Rotungen
3@ LA ROCHE-POSAY \ (
tamin 85 & Natural Shea Botter USORATOIRE DERMATOLOGIQUE TPRAEGH
::? «‘ Bed vo:nut belpssoothe, | o o :.-'Yur \ MEDIZINISCHE HA'
Pydrate protect baby's Pediairics®
e | 3 4

Teagrance free & Hypaatlergeaic w
DIRMATOLOGICAL SKINCARE CREME o

(A 2 i

Y:h

' with pro-vitamin

\
13.5 FL.OZ. 400mL ‘L

baby care series

baby care series with calendula (marigold extract)

ro-Vitamin B5 & Natural Shea Butte! |

#riched formula helps soothe, hyd#® BS an d natu ra I
nd protect baby’s delicate skin f
Tragrance free & Hypoallergenic S h €a b u tte r

ANTHELIOS |
| "MaToL0GICAL SKINCARE { dermo-pediatrics

!
NETWT 500z 1418

. y

sun protection lotion for
sensitive baby skin,
for face and body, SPF 50+

Sources: sebamed.de; eucerin.de; laroche-posay.ch
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Private Label Market Examples - dm babylove

SENSITIVE

with chamomile &
panthenol

Rinl

Waschlotion
& Shampoo

sensitive

it Kamdte & %

Panthenol éj 7 Familien |
Bt <ok ‘ Pf}f’ngsﬁ?em |

- ™1 Karvite 5 Panthenol %
= bt - s
- = —

with lavender oil

ULTRA SENSITIVE

with almond oil,
fragrance-free

dm's baby care products promise "gentle
cleansing & care".

The "Ultra Sensitive" line is suitable for
particularly sensitive skin.

=e

babylo ‘ Classic fragrances and natural ingredients
babylove : :
ULTRA SENSITIVE ULTAE such as chamomile extract, almond oil or
Wundschutzcreme foie Pus Budacaiiah . .
= =y lavender oil complement formulations and

are used for claiming.

Source:dm Bell Flavors & Fragrances | 15



Private Label Market Examples - Rossmann Babydream
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chamomile ‘ =N [ e prio i =
and jojoba oil ‘ , with : g -
1 } prim .rose T 8
| A | = oil | J =
-~ \Da F IS
\ﬁ 3 A N2 '5:“
i V]
= : & :
5/ t’,‘e';g;;'r‘:‘m{; I Rossmann offers a wide range of baby care products
I 3 <
(W) o . 0 . n n .
E[‘\ Wundschutz- et | = under its own brand "Babydream" — ranging from
creme | ’
o y . mit Avocadodl und Kamille Q . n PR ni:
Z st i J  with| e 2 standard skin care products to an "extra sensitive" line
= denWindsiberaich s d R®SSMANN  <T
» ohne Parfiim avocado . . o go .
e ol and E to medical skin care and certified natural cosmetics.
chamomile | =

Source: Rossmann Bell Flavors & Fragrances | 16
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Our Fragrance Collection: Market-Oriented and “Typically Baby”

* focus on typical baby fragrances which olfactorily

convey the feeling of gentle cleansing & care {

* classicand modern baby care notes that are state-of-

the-art in terms of the current market situation

* all fragrance proposals are equally suitable for
surfactant applications (bath additives, shower,

shampoo, wash gel etc.) and skin creams/lotions

* one hypoallergenic perfume oil which is

completely allergen-free

* matching botanical extract recommendations to

add in the end product’s formulation and for claiming

Bell Flavors & Fragrances | 18



ideal for a
rich, nourishing
skin cream
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Ve ideal for
e/ A

L sensitive products
T

(hypoallergenic perfume oil)
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ideal for
sophisticated
baby care

A

Ly S
X

N

-\:‘1\\\\\‘::..»"“

Bell Flavors & Fragrances | 21






6600610
SOOTHING CALENDULA DREAM

Top: sparkling, mandarin

floral, calendula, honey

balsamic, powdery, patchouli,
musk, sandalwood

Bell Flavors & Fragrances | 23
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6101628
SOFT LAVENDER DELIGHT

Top: fresh, rosemary
Heart: herbal, floral, lavender

Base: woody, moss, musk, patchouli
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ideal for
premium
baby care
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Botanical Extracts for Baby Care Products

0486779 0485451
Chamomille Extract Botanical Marigold
Gly (org) Gly
2340328 0487080
Chamomile Dust Marigold Extract A
Extract (org) A (org)
Ve o
€
PN ) {
0487004 0488260
Botanical Aloe Gly Botanical Lavender
(org) Gly
0486050 0485687
| Botanical Aloe A . Lavender Flower
v | Extract A (org)
0486262
)| 0487823 ALMOND & Botanical Alimond
, W Cotton Wool - Inf. *“%/@/ < Gly
' 4 3 0.s WA\ Y »
e f = 0485311
z}f x  _ ‘ Almond Milk A (org)
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Bell Flavors & Fragrances
Schimmelstrasse 1 Q B e | |
04205 Leipzig, Germany ﬁ ﬁ @ O

www.bell-europe.com

Proprietary data and confidential business information of Bell Flavors & Fragrances


https://twitter.com/BellFF_Emea
https://www.facebook.com/BellFlavorsFragrancesEMEA/
https://de.linkedin.com/company/bell-flavors-fragrances-emea

